FACEBOOK AUDIENCE
TARGETING GUIDE

The Comprehensive Targeting Guide
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Audience

JENCHE —

]
O V rV I W Custom Audiences ©
( ! ( E Exclude | Create New »
Locations © Everyone in this location w

Facebook Ads Audience Targeting Is available
(mostly) at the Ad Set level where you can target by:

@ Australia

e Custom Audiences RS
« Location

* Age cender © [ men  women

e Gender Languages ® | £11d  Placement

e [Language

e Detailed Targeting

e Connection e [P

e Placement T oo acemars e v

Expand il
result. @

Automatic Placements (Recommended)

| ‘ et K¢ ‘ t. Learn more.

Device Types

All Devices (Recommended) +

In the next few pages, we'll drill down to all the connections© | M| .ot customization @

targeting option you can access within these ] e pices e eqpportasectmustomiantic
sections. Any targeting options with strike throughs

may not be available in your region.

v  Facebook v

Feeds v




Top Level Targeting Options

Gradunies

Hockey Playoiis
Parents-of Graduates

B

More Categories

Personal Care and Home Facebook Categories

Facebook Audience

Targeting Map

Services -
Language
Age Range (13 - 654)
Gender
Count
State/Province
Everyone in this location
People who live in this location _
People recently in this location LOBEI0n
People traveling in this location
Ci
ZIP
People who like your Page
Friends of people who like your
Page
Facebook Pages Connections

Exclude people who like your
Page

Advanced Combinations

1. Demographics

Digital
Solutions
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‘2. Interests

Placements

Mobile / Desktop

!

Feeds

Instant Articles

In-Stream Videos

Facebook

Rig_;ht Column

Su%;ested Videos

Marketplace

Instagram

Custom Audiences

Stories
Feed
Stories

Native, Banner and Interstitial

In-Stream Videos

Audience Network <

Rewarded Videos

Inbox

Messenger_ Stories
Sponsored Messages

\ Exclude Categories

Debatable Social Issues
Mature
Tragedy & Conflict

Dating (Audience Network)
Gambling_] (Audience Network)

Lookalike Audiences

3. Behaviours

. Custom Audience

Customer File
Website Traffic

App Activity
Offline Activity

Lead form
Fullscreen Experience

Facebook Page

Instagram Business Profile

Event




Digging Down
If you look carefully at the targeting map above, you'll notice | numbered Demographics,
Interests and Behaviours. That's because each of these targeting levels have many sub-

targeting options.

So, In the next few slides, I'm going to map each of these target categories individually.

1. Demographics Facebook Audience 3. Behaviours
Targeting Map

l 2. Interests



Within 30 days
within 31-60 days

Away from family

Expectant Parents
All Parents

Away from hometown

Parents

Friends of Anniversary within 30
Days

Friends of Newly Engaged

Friends of Newlywed Eiiends of

Friends of Recently Moved
Friends of Upcoming Birthday

Life Events

Lon(_; distance relationship

Job titles

Value (range)

Homeowners
Mortgaged
Renters

Employers

Home Ownership

Administrative
Family-based Households

Household Composition / | Arts, Entertainment, Sports and
~_ Housemate-based Households Media

Architecture & Engineering

Business & Financial Operations

Cleaning & Maintenance

Community and Social Services

Computer and Mathematics

Construction and Extraction

Education and Library

Farming, Flshing and Forestry

Associate degree New relationship Food Preparation and Services
College grad Newly engaged (1yr, 3 months, 6 Detailed Targeting - | Work j_Soumant Employfaes
Doctorate degree months) Demographics I ki Healthcare and Medical
High school grad Newlywed (1yr, 3 months, 6 Sinale IT and Technical
| | il ; . Installation and Repair
n college L In a relationship
Upcoming birthda —

In grad school

Recertly moved

In high school Education Level

Master’s degree

Education
Professional degree

Some college

African American (US)
Asian American (US)
Hispanic (US - All)

Some grad school

Some high school

Unspecified

Ethnic Affinity

Fields of Study
Schools
Undergrad years (range

Hispanic (US - Bilingual
Hispanic (US - English dominant)

Hispanic (US - Spanish dominant)

Active

Politics

Digital
Solutions
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Very Conservative
Very Liberal

Married
Life, Physical, and Social Science

Unspecified Management
Civil Union Milita
Relationships Relationship Status Domestic Partnershig
Nurses

Open Relationship
Complicated

Personal Car
Production
Protection Services

Baby boomers (US) e
: e
Generation Generation X Divorced
Sales
Millennials

Temporary and Seasonal

Transportation and Moving

Financial

Income
Household income (range)

Net Worth (some countries)

Income (range)

Average Affluence

Financial

Above Average Affluence

High Affluence

Very High Affluence




Computer memo

Live events

Computer monitors
Bodybuildin Computer processors
Dyl Computer servers
Beauty salons
uty Desktop computers
Cosmetics Free software
Fragrances ;
Charity and causes Ha procucts - —
L Physical exercise Fitness & wellness f Metwork storage
Commu issues B =
Enwmnmm:: H imorovemant Tattoos Tablet computers
Childran's Anrdia anuii ant
Milita - o Men's Computers
= Politics & social issues Curment events Clothi Camcorders
Politics INg
i Acting |
Relig Women's Cameras
Sustainabili Crafts , , Technolog
Dresses opping & Fashion E-book_readers
\eterans Dance  \ Landba
Volunteering Lo o Fashion accessories GPS devices
Drums
) Sun,
Fine art Game consoles
Toys I
Guitar Arts 8 music Mobil
Boutiques Advertising i'e phones
Painting
) Coupons Agriculture P le med
Performing arts . Consumer Electronics e S puyers
Discount stores opping Architecture
Photography _/}} . Projectors
Birde Scudoliiie Luxury goods Investment banking Aviation
. Ovline shapping Online banking Banking Smaviphones
1 e
opping malls Retail banking Business Televisions
Constructi ; ; A
i e e Detailed Targeting - Entertainment
Interests Beer
Nursing - Alcoholic beverages Distilled beverage American football
Economics
. . Wine Coffee Soccer
Engineering Eneray drinks f Auto racing
Entreprenaurship Beverage Juice
Cruises \ . . Health care . . Bakfn Solt ek
Ecotourism ) Higher eaucation — Recipes Toa Baseball
Fashion Basketball
Hotels Management Chinese
Graphi Desig =
Lakes s S car heslin Franch ports College football
Interi
Mountains o et ‘ Dusiness & Indgst: German Goit
Search engne optimization Marathons
Nature Online lf Geeak
Sozial media [/\Jndian g
Automobiles i /
Theme parks Social media marketing Crodit cards / . Swimming
Boats ) rance /
Tourism : 3 Personal finance ot B ot .
Electric vehicle Vacations Investment N / e Tolatlbons
Hybrids Mortgage loans Sasing i
\ Neal estate Korean Volleyball
Minivans \ . - _ Boating
Vehicles Rotails Latin American
Motorcyche \ . Camping
Solos Food & drink Mexican
RV's Sciance Middle Eastern e
SUV's b : o Hiking
/ Sma ness — Qutdoor recreation
Scooters Thai Zhocolate Horseback riding
rt .
— Vietnamese — Hunting
® ° o — Mountain biking
Digita o o
Coffeehouses Pizza
Diners Saafo
@ Restaurants od
Solutions e
Fast food rants agetarianism
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Casing

First-person shooter

Gambiing
MMO
MMORP
Online

Z

Puzzle video
Racing
Role-playing
Shooter
Simulation
Strateg
Vides

Wora

Movies

Animated

Anime

Cocumenta

Drama

Fantas

Horror

Musical theatre

Science fiction

Thriller




Used a mobile device (month Mobile device usars/device use

range) time

Anniversary (within 61-90 days)

African American (US)
Asian American (US)
Hispanic (US - All)
Hispanic (US - Bilingual)

Multicultural Affinity

Baseball Hispanic (US - English Dominant)

College Football (US) Hispanic (US - Spanish dominant)
Cricket
Fall Football (US)

Professional Football (US)

Seasonal & Events

Rugb

[Many Countries]

Close friends of those who live
abroad

Family of those who live abroad

Building People who prefer high value goods
(applies to all below)

Insurance

People who prefer mid-value goods

Financial
inanci (applies to all below)

Private Health
Investment Types Property

Average Engagement
Last 14 days
Last 3 days

Investments

Indonesia Canvas Gamin

Kingdom of Saudi Arabia

Consumer Classification
Console Gaming

Malasia

Event creators

FB Payments (all)

Pakistan

FB Payments (Higher than average

Philippines spend)
South Africa FB Payments (Recent)
Turkey Facebook Page Admins

Internet Browser Used (Primary)

Digital activities

Frequent travelers
Business-travelers
Commuters
Gurrentiy-traveling

Frequent International Travelers

Returned from trip (1 or 2 weeks

29

Behaviours

Travel

Ysed-traveland

Friends of Soccer fans

Soccer fans (high content
engagement)

Soccer fans (moderate content

engagement)
Engaged Shoppers

Purchase behaviour

Interested in Upcoming Events

Marketing AP| developers (90 days)

Detailed Targeting -

Mobile device users

Kindle Fire

Devices by Brand Apple iPads/iPhone by version

>

Primary email domain

Motorol
ooeE MSN.com

Apple

Devices by operating system Android S R — e
; ac

. y early adopters
Android 360 degree media not Alcatel Mac Siera
e Cherry Mobile Windows 7
Android: 360 degree media Glonee Operating Systems Used Windows 8
supported = =

i indows Vista

Facebook access (mobile): all Huawel :
mobile devices Windows XP
Facebook access (mobile): feature Windows 10
phones
Facebook access (mobile): smart
phones and tablets D ° [ t I
Facebook access (mobile): tablets I g I a
Network Connection 2G, 3G, 4G, Wifi

Solutions
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New smartphone & tablet users

Owns: OnePlus




Power Tip: Combine Targets

While there’s an overwhelming variety of

Detailed Targeting |NCLUDE people who match at least ONE of the following @

targeting, the power comes when you o
COmb|ne Deta”ed Targe“ng Op“ons at the Ad Interests > Food and drink > Alcoholic beverages
Set level. Wine

Suggestions Browse

Mix and match your targeting along with

Demographics, age, gender and placement to
rea”y n|Che dO Interests > Sports and outdoors > Outdoor recreation

Outdoor recreation

and MUST ALSO match at least ONE of the following ©@ ) 4

Suggestions Browse
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